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Patrick Lacson

DESIGN & WEB DEVELOPMENT

As a versatile graphic and web designer, | delight in the process of transforming abstract
creative concepts into tangible, captivating designs. My passion lies in aiding others to realize
their creative dreams, serving as the bridge that connects imagination and reality. | firmly
believe that every project holds untapped potential, and | am committed to discovering and
highlighting this potential in each piece of work | undertake.

With a weallth of skills in numerous creative tools at my disposal, | am adept at navigating and
thriving in a multitude of design styles. | am receptive to a vast array of ideas and am always
intrigued to learn about the unique stories of others. | subscribe to the notion that everyone
has a compelling story to narrate, and it is my pleasure to illuminate these narratives through
the medium of design.
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TROPICAL BREEZE

Branding | Fall 21

Project

The objective of this project was to craft a compelling and unique
brand identity for the beverage company, Tropical Breeze. This
organization specializes in producing hard seltzer beverages,
innovatively packaged in a juice box format. Their primary target
demographic consists of Millennials aged 18 and over, who are
seeking a refreshing, invigorating beverage experience.

Challenge

The primary challenge in this project was to create a captivating
design that distinguishes Tropical Breeze from other brands,
making it a must-have at any event or gathering. The objective
was to cultivate a fun, youthful vibe while maintaining a tropical
ambiance with every sip of their beverage.

Given that their product is packaged in a juice box format,
typically associated with children’s drinks, | had to direct the
design towards an older demographic. This required careful
design considerations to ensure the product appeals to adults
and doesn’'t come across as being intended for a younger
audience.

Solution

The solution involved creating a robust and distinctive visual
identity for the brand, ensuring instant recognition upon viewing
the beverage. | crafted patterned designs that resonate with the
brand’s tropical and youthful essence, making each flavor distinct.
Recurring design elements, like the waves at the bottom and the
beach umbrellg, serve as consistent visual cues, reinforcing the
brand’s identity and setting it apart in the market.




PIXEL ART

lllustration | Fall 21

Project
Create a pixel art llustration based on a image.

Challenge

The program | had to use was Microsft Exel. So, needed a huge
amount of cells in the table to create this illustration.

Solution

| used the different cell styles to create the details and dimension
of the image to bring it to life.




BOOK SET

Book Cover Design | Winter 23
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Project

The goal of this project was to design an engaging and visually
appealing book set, encompassing three distinct narratives, each
with its unique charm and appeal.

Challenge

The challenge entailed skillfully uniting the covers of the three
distinct books under a cohesive design umbrella. Each book
needed to retain its unique elements that narrate its individual
story, yet harmoniously blend with the overarching design theme
to form a unified set.

Solution

The solution involved capturing the unique aspects of each

story while maintaining a minimalist design approach. The aim
was to construct a simplistic yet striking design that is instantly
identifiable through the visual elements on the cover, independent
of the title.
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Magazine Layout | Winter 23
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The project entailed designing a captivating magazine cover
and an engaging page layout for the indie gaming publication,
“The Walkthrough”. This publication serves as a lighthouse in the
indie gaming world, spotlighting indie games, industry shifts, and

breakthrough technologies.

“The Walkthrough” strives to keep its readers informed about
the cutting-edge innovations in indie games and the emerging
technologies that are reshaping the gaming landscape.
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Challenge

The challenge was to establish a compelling brand identity for
the magazine that could become a home for the indie gaming
community. The design needed to captivate the gaming

audience, while simultaneously preserving the authentic “indie”
ambiance.
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Solution

The idea was to design a versatile cover that could be easily
adapted for each issue, thereby fully highlighting the featured
game of the week. The logo, embodying a “walkthrough”, serves
as a guide in the indie gaming industry. This theme is echoed

in a layout inspired by the Bauhaus movement, through the use
of geometric shapes. The page layouts, while vibrant, maintain
simplicity to ensure the content remains the focus.
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THE WALKTHROUGH VOL. 2

Magazine Cover | Fall 23
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The objective was to create a second cover for the indie gaming
magazine, “The Walkthrough”, with a special spotlight on the
game “Sea of Stars”. “The Walkthrough” is a trusted source of
insights into indie games and emerging tech trends, keeping its
readers on the pulse of the gaming world.

Challenge

The task presented the challenge of crafting a captivating
second cover that would feature “Sea of Stars”. The design had to
engage the gaming community, while also preserving the unique,
authentic vibe that indie games are cherished for.

Solution

The resolution involved creating a dynamic, visually stunning
cover that was specifically catered to showcase “Sea of Stars”.
While creating an engaging visual appedl, it was vital to maintain
an element of simplicity, ensuring that the spotlight remained
firmly on the game. This cover reinforced more its brand identity
by really using the elements of the logo throughout the design.

DISCOVER INDIE GAMING

alkthrough

v

Game Changers!
Top Indie Games in 2023

YOURULTIMATE.
SPACE EXPLORATION
ADVENTURE AWAITS!

nes of the Year! AL
Overcooked 2 Dead Cells

“Well Done” “Something )
eshmangge” Fa :f’ different with~ e Rankings
T every suri (&7

o o

13




14

AN

RR e R S e ]

SPRTRS

NGRS IR T TN AL NS

]
0
o

SEANEY A REY ) |

ATLITE T TE G ——

L ST WL

Lpeia®) 27
TIVS AT STV &

s 2 S
=,
’

o S5 s

oL
B NS e B SN
SO T W S TICTANPT WA 00 Y S N
To—— 2

TR S T TR VL T\ L LWL U L

> nar

-
PR . AT SRR L) R RSN

RN RN .

AT
L N ¢
I SRS ST S R PRTA Y £

-
w ;
-
O
=
N

WILD LIFE AWARNESS

PSA Campaign | Fall 23

Plastic pollution is a major threat to coral reefs. Plastic debris can
damage or kill coral by blocking sunlight and oxygen from
reaching the coral, as well as by introducing harmful chemicals
and pathogens into the reef ecosystem.

The illegal trade in wildlife products, including tiger skins, is
estimated to be worth billions of dollars annually. This trade is
responsible for the poaching and killing of thousands of tigers
each year, driving them closer to extinction.

Project

The project’s mission was to conceptualize and execute a compelling and thought-
provoking ad campaign for the globally recognized conservation organization, the
World Wildlife Fund (WWF). The campaign’s pivotal aim was to spotlight the pressing
issue of animal endangerment, a disturbing byproduct of rampant consumerism, and
its detrimental environmental repercussions. This initiative was designed to stir public
consciousness and ignite a discourse on responsible consumer behaviour to safeguard
our planet’s biodiversity.
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different settings. It needed to be straightforward to quickly catch
people’s attention, and simultaneously potent to leave a lasting
impact and effectively coommunicate the campaign message.

At What Cost? At What Cost?

The illegal trade in wildlife products, including animal skins, is estimated to be worth billions LY The illegal trade in wildlife products, including animal skins, is estimated to be worth billions 'Y
of dollars annually. This trade is responsible for the poaching and killing of millions of animals X of dollars annually. This trade is responsible for the poaching and killing of millions of animals s
each year, including iconic species such as tigers, rhinoceroses, and elephants. The demand S each year, including iconic species such as tigers, rhinoceroses, and elephants. The demand S
for animal skins is driven by the fashion industry and traditional medicine practices in some for animal skins is driven by the fashion industry and traditional medicine practices in some

cultures. Itis crucial that we take action to combat this illegal trade and protect these cultures. It is crucial that we take action to combat this illegal trade and protect these

vulnerable species from extinction. WWF vulnerable species from extinction. WWF
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Solution

To address this challenge, the solution | devised was to utilize
easily recognizable objects as potent symbols. These symbols
served a dual purpose: to immediately attract the viewer's
attention and to effectively communicate the campaign’s key
message.

This message highlighted the alarming impact of uncontrolled
consumerism on wildlife, a pressing issue often overlooked amid
rampant materialism. Drawing on the universal language of
familiar objects, the campaign aimed to stir public consciousness
and provoke critical thought about our consumer habits and their
far-reaching effects on the world's wildlife.
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Animal poaching is responsible for the loss of thousands of

animal lives every year. In 2020, it was estimated that over 35,000

elephants were killed by poachers for their ivory tusks alone.
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REALESTATE AGENT ™

The client, a real estate professional associated with Remai,
Brand Identity | Fall 23 sought to establish a distinctive brand identity.

ACHETE | PURCHASED 8 1120 BUE RODRIGUE,

TERREBONE, QC
Challenge

The desired design needed to strike a balance between
professionalism and approachability to appeal to potential
homeowners. In addition, he expressed a desire for a personalized
monogram to uniquely represent his brand across his advertising
campaigns and merchandise items.

ALEXYAU_REALESTATE

a
@ ?lexvau_realestate

Solution

In the real estate project, | utilized shades of black to reflect

the elegance and sophistication that the agent brings to his
work for his clients. By blending serif and sans-serif fonts, |
created a design that harmoniously merges traditional and
modern aesthetics, mirroring the agent’s unique personality and

q Alex Yau =
professional approach. : :

oQv

@P®P Liked by jessicabondoc_ and 69 others
alexyau_realestate | would like to take this opportunity to
congratulate my clients for taking the next step in their
lives. | would like to extend my sincere appreciation to my
client for selecting me as their partner in the purchase of
Monog ram this property. It has been an absolute pleasure working
with you throughout this real estate transaction.

Contact me for your future real estate plan!

Alex Yau
Courtier immobilier résidentiel

@ Qa ® ©® e

Alex Yau =

COURTIER IMMOBILIER RESIDENTIEL
RESIDENTIAL REAL ESTATE BROKER

EVALUATION
GRATUITE

| prioritized a minimalist design to ensure
that the key information stands out as

N . the primary focus. The door hanger was FREE EVALUATION
= lneslellier, innovatively designed to also function OF YOUR HOME!
) as a detachable business card, adding
Vous transformons vos a versatile element to the branding
réves immobili materials.

JANI=)74

réalité! (St
Yau

REAL ESTATE BROKER

SUIVEZ MOI!

ALEX YAU

COURTIER IMMOBILIER RESIDENTIEL

214.654.6630

alex.yau@remax-quebec.com

RE/MAX DU CARTIER INC Duvernay

Agence immobiliere

201 boul. Saint-Martin E, Laval, Québec H7E5A1
511-651-6630

150 - 661-6810

. LOGIN

W4
4
CREATE ACCOUNT

REAMX
ALEX YAU

COURTIER IMMOBILIER RESIDENTIEL CONTACT ME

514-6854-6630

SEND ME A MESSAGE!

514-654-6630
450-661-6810

alex.yau@remax-guebec.com

MAX DU CARTIER INt Duvernay
ence S

ALEX YAU

COURTIER IMMOBILIER RESIDENTIEL

artin F, Laval, Québec H7ESA
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PARADISO

Branding | Winter 23

Project

The objective was to develop a distinctive and compelling brand
identity for Paradiso, a coffee brand that innovatively packages
their premium coffee beans in a box.

Challenge

The challenge was to devise a design in the distinctive and
intricate styles of Art Deco and Art Nouveau, both of which require
a high level of detail and a deep understanding of their historical
and cultural significance.

Solution

The design, inspired by Art Deco and Art Nouveau, incorporated
organic forms and intricate, nature-inspired patterns for a
timeless appeal. The box’s palette of rich browns and golds
symbolized coffee, joy, and elegance, enhancing the product’s
premium nature. The fonts used in the design are also derived
from these art movements.
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FREAKOUT SHOP

Web Design | Winter 23

ABOUT TATTOOS BOOKING ARTISTS CONTACT FR

BOOK A
5 FREAXOUT JBOUT TATIOOS B00KNG ARTITS CONTACT R - CONSULTATION

-

) Appointments and consultations can be conveniently scheduled through our artists'
- _/ \ personal Email or Instagram. The pricing is flexible and may vary depending on the
intricacy and size of the project, as well as the specific artist. Please reach out to one of
our artists for a detailed consultation, during which they will provide you with a
personalized estimate for your unique project.

&

We warmly welcome walk-ins. Whether you're considering a new tattoo, a fresh
haircut, or simply want to learn more about our services and our team, we invite you
to stop by our shop at 335 rue Chicoine, Vaudreuil-Dorion. Our friendly staff is always
ready to share about our artistry, discuss your style preferences, and answer any
questions you have.

|

 FREAKOUT

 FreaxouT

Find your perfect
tattoo with one of
our artists

Project
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The client required a comprehensive and intuitive website for : -I“TT[]“ .ﬁ BHRB ER‘ SHUP

their new tattoo & barber shop. This website’s primary purpose
was to facilitate potential customers in discovering the shop and
obtaining detailed information about its offerings and services.

Challenge

The challenge was to create a distinctive website layout that
separates the new tattoo and barber shop from competitors. As a
new venture, the shop lacked a defined visual identity, which | was
tasked to establish.

The website needed to be mobile-friendly and responsive across
devices to cater to a broad audience. The shop, while modern
in its approach, also incorporated traditional elements, creating

. . : Solution
a unigue fusion that needed to be adequately reflected in the
welbsite design. Thus, the task was to encapsulate and highlight The solution was to design an all-encompassing landing and white in the design served as a representation of tattoos.
these distinct characteristics in the design, creating a visually page that provided comprehensive information for clients Additionally, subtle animations were integrated into the design to
engaging and user-friendly digital platform. The shop already to understand the shop’s ethos and its artists. The layout inject energy and dynamism, mirroring the lively atmosphere of
had a logo so the design needed to be based around it. was carefully curated to mirror the shop's distinctive, vibrant the shop.

personality while maintaining a modern appeal. The use of black
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PEAK PERFORMANCE

Logo & Brand Identity | Winter 23

PEAK

PERFORMANCE

Project

Peak Performance is a fitness brand dedicated to eco-friendly,
innovative solutions. They use technology and high-quality
materials for prime performance, helping customers achieve
fitness goals with minimal environmental impact.

Challenge

The challenge was to design a unique and compelling brand
identity and logo for Peak Performance that would encapsulate
its commitment to eco-friendly, innovative fitness solutions. The
design needed to convey the brand's dedication to high-quality
materials and technology for optimal performance, while also

Logo Sketches

reflecting its commitment to minimal environmental impact. The
task was to create a design that would resonate with the target
audience of fitness enthusiasts who also value sustainability, and
distinguish Peak Performance in a competitive market.
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Solution

The logo creation process was rooted in the concept of
sustainability, symbolized by a leaf. By utilizing a grid system, |
transformed the letter “P” to mimic a leaf, employing organic
curves for a natural feel. Sharp edges were integrated to
signify the ‘peak’, aligning with the brand’s name and ambition.

The choice of black and white was intentional to convey
sophistication and strength, which are the cornerstone values
of the brand. The accent colors, orange, green, blue, and beige,
represent prevalent colors in nature, visually reinforcing the
brand’s commitment to the planet’s health.
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Let’s Get In
Touch!




